FACTS A ND FIGU RE S

TARGETS AND 2021 ACHIEVEMENTS

CIRCULARITY

ALLIANCES

We are focused on innovating our circular portfolio
offers.

We partner along the value chain to create sustainable
value for all stakeholders.

Targets:

Approach:

• Eliminate redundant or problematic materials
• Provide 100% recyclable solutions by 2023
• Increase recycled content using best quality
material available

• Long-lasting and honest partnerships
• Create positive impact together
• Expand local community investment projects

2021 achievements
• > 2500 t of unnecessary or problematic materials
eliminated
• 78% recyclable solutions
• Launch of PACCOR Cloud Solutions (PCS) a database which enables easier packaging recycling
• Realization of a closed loop for plastic packaging in
restaurant chains
• Unique single-use plastic directive marking quality
and legibility for rPET drinking cups
• 17% post-consumer recycled (PCR) materials in
procurement
• Introduction of 100% bio-based dairy and ready
meal packaging solutions to the market
• 2 M€ investment in wet fiber solutions production
• Introduction of PP reusable and recyclable cups on
the market
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2021 achievements
• 100% of assigned employees completed compliance
trainings
• PACCOR Supplier Sustainability Framework defined
• 100% Procurement employees trained on our new
Vendor Policy
• 100% new suppliers screened on environmental and
social criteria
• 100% suppliers acknowledged PACCOR Global
Standard for Suppliers
• 22% of our sites ISCC Plus certified
• Joined Styrenics Circular Solutions (SCS) value chain
initiative to drive PS circularity

RESOURCES

EMPLOYEES

We are transforming our business and decoupling
from resource constraints.

We are becoming the most desired firm to work for in
the packaging industry.

Targets:

Targets:

• Carbon neutral by 2050
• 15% carbon cradle-to-grave (Scope 1, 2, 3)
intensity reduction by 2025 compared to 2019
• 10% energy intensity reduction by 2025
compared to 2019
• 100% renewable electricity by 2023
• 25% waste intensity reduction by 2025 compared
to 2019
• 100% closed-process water loops by 2025

• Top quartile in safety and occupational health
• Top quartile in employee engagement
• 100% employee community activity participation

2021 achievements
• 12% carbon cradle-to-grave (Scope 1, 2, 3)
intensity reduction compared to 2019
• 77% renewable electricity
• 46% waste intensity reduction compared to 2019
• 82% reusable waste out of total waste produced
• 4 zero waste to landfill sites
• 33% of our sites environmental management
systems (ISO-14001) certified

2021 achievements
• 6 nationalities and 50% females in top management
• Engagement survey covering 100% of PACCOR’s
employees
• 20% of locations reported injury-free for more than
a year
• Updated safety rules implemented at all PACCOR
sites
• 60% of workforce trained in human rights policies
or procedures
• Talent Intelligence HR Award recognition
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ETHICAL BEHAVIOR IS ONE OF OUR
FOUNDING VALUES

OUR POLICIES
Economic Performance
PACCOR Strategy
Procurement Practices
Vendor Policy and Global Standards for Suppliers
Anti-corruption
Corporate Social Responsibility Policy
Anti-Corruption policy
Code of Ethics and Business conduct (Turkey)
Anti-competitive Behavior
Corporate Social Responsibility Policy
Competition policy
Code of Ethics and Business conduct (Turkey)
Vendor Policy and Global Standards for Suppliers
Tax
Corporate Tax Policy
Materials, Energy, Waste and Water
Corporate Social Responsibility Policy
QHSE Policy
Global Standard and Quality Policy (Turkey)
Environmental Policy (Turkey)
Position statements: CARE, Circular Economy,
Climate Change, Plastic Packaging Protects, and
Avoid Food Waste and Product Stewardship
Biodiversity
Corporate Social Responsibility Policy
Position statements: CARE, Circular Economy and
Marine Littering Solutions
Greenhouse Gas Emissions and Climate Change
Corporate Social Responsibility Policy
Travel Policy
Position statements: CARE and Climate Change

In 2021, in order to increase the understanding of our
policies, we invested in a training tool for online deepdive trainings on Human Rights and our Code of Ethics.
Through this online platform, the Legal and HR teams will
offer tailored training focused on important compliance
topics. Sixty percent of the PACCOR workforce, including
all leaders, received this training over the course of 2021.
All questions, complaints and concerns regarding
regulatory compliance and business integrity are
directed to local HR departments and the Group Legal
Affairs department, where they are registered, handled,
and when necessary, investigated and concluded.
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Regulatory Compliance and Quality
Corporate Social Responsibility Policy
Code of Ethics
QHSE Policy
Global Standard and Quality Policy (Turkey)
Position statements: Product Stewardship, Health
and Safety

PACethics Helpline
We’re here to listen, day and night.

Employment and Human Rights
Code of Ethics
Human Rights Policy
Corporate Social Responsibility Policy
Modern Slavery Act 2015 (UK)
Gender Pay Gap Statement (FR)
Position statements: CARE and Diversity &
Inclusion
Occupational and Customer Health and Safety
QHSE Policy
Global Standard and Quality Policy (Turkey)
Position statements: Product Stewardship
PACCOR CREDO
IT
PACCOR IT Policy
Privacy Policy
Personal Data Protection Policy (Turkey)
Innovation and Investment
Intellectual Propriety Rights Policy
Corporate Social Responsibility Policy
Data Owner Request Policy and Form (Turkey)
Communications and Marketing
Communication Policy

In addition, a tool for whistleblowing named PACethics
Helpline was implemented, and since November 2021 has
been actively used by internal and external stakeholders.
This system makes it easy for employees, suppliers,
customers, and other business partners to report any
suspected policy violations, inappropriate behavior, and
illegal or unethical practices.

PACethics Helpline is our
24-hour incident reporting
system.

Some of the issues you can
address:

This is a safe and secure space that makes
it easy for you to report workplace incidents.
Your report will be forwarded instantly and
discreetly for review and follow-up.
You will be able to track the status of your
report at any time.

• Theft
• Unfair Labor
Practices
• Threats of Violence
• Harassment

• Discrimination
• Ethics Violations
• Fraud
• And any other
concerns!

PACethics Helpline
Available 24/7!
www.rb.gy/02b25k
www.convercent.com > Submit a Report

By speaking up and sharing concerns about compliance,
everyone can help to preserve and promote our culture of
business integrity and ethics.
We are committed to creating an environment that
fosters open communication and encourages employees
and third-parties concerned about potential non-ethical
conduct or any alleged violations of our Code of Conduct,
other PACCOR policies, or potential violations of laws
and regulations to raise concern or seek help through
PACethics Helpline, PACCOR’ s online and confidential
whistleblowing platform, or by telephone.

0-(808)-189-1053

For other locations: please see on the website for the
relevant phone numbers.
THIS SERVICE IS NOT AN EMERGENCY HOTLINE. IN THE EVENT OF A LIFE-THREATENING EMERGENCY, USERS ARE TO
IMMEDIATELY CALL LOCAL AUTHORITIES. All contacts are confidential, and users are assured anonymity when they
request it. The employer reserves the right to act or not to act on any information provided unless required to do so
by law. Furthermore, the employer is not required to disclose its response or actions pursuant to any information that
may be provided or reported. The intentional misreporting of information may be actionable and subject to criminal
investigation.

We do not tolerate any form of retaliation against anyone
who reports to PACethics Helpline.

We understand that our commitment to ethical business
conduct does not end with our employees. In our new
Vendor Policy and Code of Conduct for Business Partners,
we elaborate on the topics and provide a strict guidance
for our suppliers. These documents set out the standards
that govern the way we conduct ourselves and deal with

each other and all stakeholders, and what we expect
from our partners. This includes specific guidance on
regulatory compliance. Accepting the Global Standard
for Suppliers is a pre-condition in our supplier selection
process.

Our meticulous approach produced great results in 2021:

1
2

PACCOR did not identify, or was accused
of, any incidents of non-compliance with
environmental laws and regulations, or law and
regulations in the socio-economic area.

There were zero complaints concerning
breaches of customer privacy.

We do not have control over the product and labeling
information of the products filling of our packaging
solutions. However, we continuously work with our
customers on improving the print quality of such
information. We take any customer feedback regarding
the printing seriously and, when necessary, handle it
as a complaint.

3
4

We did not identify any incidents of noncompliance with regulations or voluntary
codes concerning the health and safety
impacts of our products and services or
concerning information and labeling of our
products.
There were zero legal actions completed
regarding anti-competitive behavior or
violations of anti-trust and monopoly
legislation in which PACCOR was considered
a participant. As of the end of 2021, an
ongoing investigation is pending at PACCOR
Polska in relation to maximum payment terms
compliance.

We adhere to maintaining an ethical and collaborative
work environment – one that is safe, professional, and
supportive.
More about ethics in the workplace and in our
partnerships can be found in the “Alliances” section
(page 46) and “Employees” sections (page 76) of this
report.
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A B OU T PACCOR

COMMITMENT TO A SUSTAINABLE FUTURE

Sustainability is one of our core values and is integrated
into everything we do.
In 2019 we developed and launched a new sustainability
strategy following a materiality assessment (section
“Key Focus”) and in support the objectives of the UN Paris
Agreement on climate change and the UN Sustainable
Development Goals to reflect our commitments and
actions toward a sustainable future.
We call this strategy CARE.

The CARE strategy revolves around four key topics
integral to our business approach: Circularity, Alliances,
Resources, and Employees. They influence our business
models, our relationships with our partners, our resource
management and innovation, and states how we strive to
create a work environment where everyone can excel.
The CARE strategy supports our sustainable growth
and determination to take the lead in the sustainable
packaging industry.

ALIGNMENT WITH UN SUSTAINABLE DEVELOPMENT GOALS
PACCOR supports all UN Sustainable Development Goals (SDGs) and we continue to develop business opportunities
in alignment with the SDGs where we can have the biggest impact:

DuoSmart®
easy2zip

PLA STIC

PAPER

FOR EASY RECYCLING
In 2021 we explored new collaborations with a range of stakeholders to build partnerships that will help drive the
SDGs impact at scale. More information on how we specifically contribute to each material UN SDG can be found in
our UN SDGs Position Statement.
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DuoSmart®easy2zip is another solution that provides circulation for PACCOR products, is marketed in 2022.
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CIRCU L A RIT Y

CIRCULARITY

C IR C UL AR ITY

WE ARE FOCUSED ON INNOVATING OUR
CIRCULAR PORTFOLIO OFFERS
KEY SUSTAINABLE DEVELOPMENT GOALS

2021 ACHIEVEMENTS:
• > 2500 t of unnecessary or problematic materials
eliminated
• 78% recyclable solutions
• Launch of PACCOR Cloud Solutions (PCS) - a database
that enables easier packaging recycling
• Realization of a closed loop for plastic packaging in
restaurant chains

TARGETS:

• Unique single-use plastic directive marking quality
and legibility for rPET drinking cups

• Provide 100% recyclable solutions by 2023

• 17% post-consumer recycled (PCR) materials in
procurement

• Increase recycled content using best material
available

• Introduction of 100% bio-based dairy and ready meal
packaging solutions to the market

• Eliminate redundant or problematic materials

• 2 M€ investment in wet fiber solutions production
• Introduction of PP reusable and recyclable cups on the
market

PACCOR’s solutions are found in many sectors of the
economy and help address modern challenges including
access to food, safety, and nutritional benefits, their
safe distribution, and healthcare needs. We believe
plastic packaging, when properly designed and
managed, provides innovative solutions that improve
quality of life and can contribute to a more sustainable
world.
Our vision to be leading the transition toward a circular
economy for the plastic packaging sector has a strong
upstream innovation component.
We are rethinking not just the packaging itself, but
also the product and the business model, to identify
new ways of delivering value to users, while designing
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out waste. We apply our upstream innovation mindset
to achieve three key circular economy innovation
strategies: elimination, reuse, and material circulation.
Governments around the world are adopting legislation
targeted at tackling plastic waste. By embracing the
power of upstream innovation, we are staying ahead of
the curve.
We continuously work together with customers,
suppliers, recyclers, universities, and other partners
to develop innovative and circular solutions that have
lower holistic environmental footprints and enable our
customers to be more sustainable and deliver on their
sustainability ambitions. These include a growing share
of lighter, reusable, recyclable, recycled, bio-based and
biodegradable packaging solutions.
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CIRCU L A RIT Y

FIBER PRODUCT LINE

ELIMINATING REDUNDANT OR
PROBLEMATIC MATERIALS IN
OUR PACKAGING
As of 2020, all our packaging solutions are technically recyclable. With paper and
cardboard parts of our products constituting below 2% of the produced mass,
the rest of our packaging is made of plastics that can be fully mechanically
or chemically recycled.

POLYMER PR O C U R E ME NT 2 0 2 1

PET
1 0.4 %

HDPE&PE
5.5%

PS
1 6.2 %

RPET
4 . 8%
PVC
2.1%

biobased PE
0.2%

biobased PP
0 . 1%

With our new range of molded fiber products, we
meet the growing demand of the market regarding
the increasing environmental awareness of our end
consumers. Our pioneering molded fiber technology,
based on cellulose, makes our trays renewable,
recyclable, and biodegradable.

RPP
0 . 4%

M A T ER I A L C O N SU M P T I O N I N 2 0 2 1, K T
Polymers (renewable)
0.4

ABS
0.01%

Wood
1 9.7

EPS
0.2%
OPS
0.3%

PP
59.6%

Guided by a “design for circularity” approach, in 2021
we continued our efforts to eliminate redundant or
problematic materials in our packaging.
Over the past 12 months we placed several lighter
solutions on the market that eliminated the need for
more than 180 tons of polypropylene (PP) material in the
form of small lids or ready meal containers, which were
weight-optimized for their essential purpose.
Thanks to a substantial investment on an existing
extrusion line in Szombathely, Hungary in 2020,
over the past 12 months we were able to offer 10-
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It is an excellent complement to the more mature
rPET solutions to achieve a circular economy, reduce
oil dependence in food packaging, and to regenerate
natural capital, as this bio-based material can be
safely returned to the biosphere.

Polymers (non-renewable)
19 4. 3

Inks and pigments
1 .6

PVCAD
0.3%

15% lighter foamed PP product to the dairy market.
Such an approach to elimination also contributed to
reduced emissions throughout the food’s life cycle,
and to a reduced volume of waste and cost of waste
management.
Additionally, following our strategic plans to cease
expanded polystyrene (EPS) production at our site in
Skieminovice, Poland, and to replace it with fiber-based
technologies (among others), we reduced its use by 200
tons compared to 2020.

Paper and cardboard
21 .4

Other (filler, additives, adhesives)
4.2

In 2021, 17.2% of our material procurement was composed
of renewable materials proven to come from responsibly
managed sources (for example, FSC or ISCC Plus certified).
As a part of the CARE strategy, we focus our effort on
increasing the share of bio-based materials in our polymer
and fiber use, when it proves to be meaningful. In this
context, we have set the target of using at least 10%
polyolefins from bio feedstocks by 2025. As the first step
in this direction, in 2021, we started production of 100%
bio-based polypropylene ready meal trays from renewable
resources at our site in Hämeenlinna, Finland, and replaced
more than 300 tons of fossil-based PE with bio-based PE
in milk closures in Ravensburg, Germany, supported by the
ISCC certified mass balance certifications – a chemical
industry standard for managing and tracing sustainability

characteristics of circular and/or bio-based materials in
a complex value chain. At the same time, and in order to
increase the amount of bio-based and renewable materials
in our product portfolio, we are working on a new range of
molded fiber products, which will be launched in 2022.
For the beverage service industry, we offer both single-use
and reusable packaging solutions. To increase circularity
in single-use cups, we introduced the “Circular Events”
concept to keep plastic in a closed loop.
For reusable alternatives, our primary solution for wastefree packaging is the reusable and recyclable polypropylene
cup.
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CIRCU L A RIT Y

C IR C UL AR ITY

LIFE CYCLE THINKING

PLASTIC POLLUTION AND
MARINE LITTERING

Raw materials extraction
and processing

PACKAGING
MANUFACTURING

FILLING

OU R
CLOSED
LOOP
AMBIT ION

RECYCLING

USE

Leakage
COLLECTION AND
SORTING
MATERIAL

Final disposal

Closing the material and energy loops is at the heart
of a circular economy. Developing circular solutions,
however, needs consideration of the impacts to validate
their potential benefits and receive feedback for
improvements. Moreover, on the journey toward a circular
economy, significant parts of materials and energy lie
in the linear perspective, and we do need to track them
to keep a finger on the pulse. That is why we at PACCOR
adhere to life cycle thinking as an important basis of our
sustainability work. It encourages the development of
more innovative, sustainable products as we continuously
aim to reduce the overall environmental footprint of our
product value chains.
Our assessment work, carried out both internally
and by external specialists, is based on our life cycle
assessment (LCA) database that we continuously update,
and on commercially available life cycle inventory
databases.
Our standard assessment method is based on ISO
standards 14040/44, the internationally established and
recognized frameworks that specify requirements and
provide guidelines for life cycle assessment. We follow
the Product Environmental Footprint (PEF) methodology
for calculations. PEF is the harmonized multicriteria
methodology for the calculation of the overall
environmental footprint (including carbon) of products
throughout their life cycle, developed and recommended
40

3

https://www.environdec.com/library/epd2535

by the European Commission’s Joint Research Center
and other European Commission services. It takes into
consideration existing approaches and international
standards, such as, but not limited to, ISO 14040/44,
ISO 14067, the Greenhouse Gas (GHG) Protocol, the
International Reference Life Cycle Data System
Handbook, and the Ecological Footprint Standards,
in order to make the LCA studies more reproducible,
comparable, and verifiable.
In 2021, full life cycle assessments were performed,
among others, for expanded polystyrene (EPS) packaging,
PP ready meal bowls, sushi trays, HDPE milk closures, all
our drinking cups, and all DuoSmart® solutions, covering
29% of our product portfolio in terms of net sales. An
Environmental Product Declaration (EPD) for DuoSmart®
926 dairy cup was published in January 2021 on the
Environdec International EPD Portal3 . LCA screenings
were performed in 2021 for thermoformed vegetable/
fruits buckets and lids, dairy PP buckets and lids, and
for dairy PS containers and meat trays in our current
portfolio in order to further identify our opportunities
for an improved footprint. In addition, we perform LCA
screenings on all our new products as a directional tool
for design in our innovation process, as well as on our
major investment processes. More information on our life
cycle assessment approach can be found on our Position
Statements web page.

Our vision is to lead the transition in the plastic
packaging sector to a circular economy by driving
fundamental changes in the way we design, produce,
dispose, and reprocess plastics. In full alignment with the
EU plastics strategy, our circular economy approach aims
to decouple economic growth from the consumption of
finite resources and create economic, natural, and social
capital for all stakeholders.
While PACCOR has no direct influence on the disposal
practices of end users and the waste management
industry, as a packaging company we are aware of and
act on our responsibility toward nature and society. Our
production is located mainly in Europe, and based on
locations of our direct customers, we evaluate that the
majority of leakage could be happening in this region.
However, the final users of the packaging are present
globally, and definite estimation of the leakage is
challenging.
We recognize our “design for circularity” approach, as
part of the C pillar of our CARE strategy, to be powerful
to halt and reverse the impacts on ecosystems and
therefore indirect biodiversity loss impacts we contribute
to. This approach creates value in ways that rebuild
biodiversity and provide other society-wide benefits,
including helping tackle climate change, improving water
quality, and reducing waste produced. Our “design for
circularity” approach is based on designing offers that
outperform current offers on the market in at least one
of the following criteria: resource use (recycled content,
light weighting, water, energy or waste efficiency),
emissions to air or water bodies (climate change,
acidification, eutrophication, reusability, recyclability),
land use and transformation, and toxicity, without
compromising food safety or food waste.

Since 2019 we have taken several actions to contribute
to the ambition of reversing natural capital loss in this
decade, in alignment with our signature to the Call to
Action of the Business for Nature coalition and the Ellen
MacArthur New Plastics Economy Global Commitment.
Additionally, in 2021 we joined the Styrenics Circular
Solutions (SCS), a joint value chain initiative and unified
driving force to make a circular economy a reality for
styrenic plastics, including polystyrene (PS), through
innovative recycling technologies and partner-driven
solutions.
As a result, our efforts are focused on our product
innovation for increased recyclability, increased recycling
visibility, and activities aimed at preventing littering,
including educational projects for local communities in
the countries in which we operate.
At the same time, and in support of a decarbonized
value chain in line with the commitments of the Paris
Agreement, we are focused on innovative materials
and alternative feedstocks whose sustainability profile
when compared to non-renewable alternatives is clearly
demonstrated from a holistic perspective, to ensure that
elimination does not lead to other negative impacts on
biodiversity or society, such as reduced food shelf-life
resulting in increased food waste and greenhouse gas
emissions. For examples of our activities in 2021 in this
regard, including the new range of molded fiber products,
please refer to the “Circularity” section of this report.
More information on our approach to marine littering
prevention can be found on our Position Statements web
page.
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CIRCU L A RIT Y

C IR C UL AR ITY

INNOVATION AND INVESTMENT

OUR CO-DEVELOPMENT PROCESS

IN V ESTMEN TS IN TO SUS T A I NA B L E PA C K A G I NG S O L U T I O NS

1

DESIGN
VISUALIZATION
Alternative materials
and plastic use
reduction
82%

Digital solutions circularity
14%

Recycled material
integration
1%

•
•
•
•
•

2

Product sketches
Concept presentations
3D product designs
Packaging animations
Virtual shop visualization

3

We continuously develop new and specific solutions and
offerings for our customers in close collaboration with
them. We work with our customers from the design stage
and throughout the supply chain to deliver innovative,
differentiated and environmentally sustainable solutions.
Our design and engineering centers in Germany and the
UK are key to create packaging solutions that are fit for a
circular future. This cross-functional approach means we
successfully steward and accelerate circular ideas from
conception to marketplace.
In 2021, our biggest projects concerned improved
recyclability of our products, development of the
processes to increase recycled or bio-based material
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input, reduction of plastic material in packaging without
compromising the performance, and boosting visibility of
the recyclability of our products.
In 2021, our total investments into sustainable packaging
and technology innovation amounted to over 2.2 M€.
These investments were put into developments, trials,
and equipment necessary to moving our circular vision
forward.
More information about our Center for Development
and Innovation (CDI) can be found on our Service and
Consulting web page.

• 3D printed mock-ups for
visual presentations
• Colored or white
• Branded or non-branded
• Customized designs possible
• Including touch and feel elements

PACKAGING
SUPPLY
•
•
•
•
•

Industrialization
Validation
Auditing
Launch
Customer service

•
•
•
•
•

Deliberation
Trend research & analysis
Customer briefing
Face-to-face meeting
Definition of project scope,
requirements and commercials

TECHNICAL 
DESIGN
•
•
•
•
•

Improved recyclability
3%

RAPID
PROTOTYPING

IDEA
GENERATION

Production-ready 2D drawings
For products and tools
Exact dimensions
Directly linked with a 3D model
For accelerated design processing

4

5

6

TOOLING
& SAMPLING
• CAD drawings translated into
CNC programs
• Test inserts or pilot tools for
product samples
• Feasibility & quality tests
(top load, stack compression, etc.)
• Customer approval
• Serial inserts for production
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THE PLASTIC MUSEUM

ALLIAN C ES

COMMUNITY INVOLVEMENT
At PACCOR we operate factories around the world and value our relationships with local
communities. Our approach to community engagement starts with the relations with neighboring
stakeholders as part of our Emergency Response and Community Awareness procedures. Each of our
sites makes sure key neighbor stakeholders are informed about our activities and are involved with
the communities in which they operate. Members of the public are always invited to our sites to tour
our production facilities and discuss plastic benefits and challenges.

COMMUNITY
M EM B ER

The Plastic Museum – inaugurated to be recycled

EN V I R O N M EN T A L
R ESP O N SI B I LI T Y

At the same time, we are aware of the increasing demand
of consumers on producers to make transformational
changes and make the benefits of plastic materials
sustainable in a world with finite resources. Recycled
plastic targets set by companies are only one part of
the equation. Consumer behavior, collection, recycling
infrastructure, business model redesign, and regulation

GOOD
N EIGHBORS

all play key roles as well. At PACCOR, we are dedicated
to continued engagement with consumers and lead
our education activities in schools on the truths and
myths about plastics, discussing benefits of plastics for
society, and the ways to deal with the factors hindering
recycling.

SCHOOL PROJECT IN POLAND
The first 100% recyclable Plastic Museum in the
world was inaugurated on 8 May 2021, with Jose
Luis Martínez-Almeida, Mayor of Madrid, Borja
Carabante, Environment councilor for the Madrid
City Council, and Dolors Montserrat, MEP of Partido
Popular in the European Parliament. Located in
Madrid, in Plaza de Juan Goytisolo, in front of
the Reina Sofía museum, it received visitors of
all ages and from all over the world, who learned
the essential role that plastics play in our lives,
through the different objects exhibited inside.
After 10 days, on 17 May, World Recycling Day,
the Plastic Museum was disassembled to be fully
reused and recycled. Floors, walls, and ceilings
were dismantled and recycled into new material
to create products labeled with “I used to be a
museum”. A key objective of the museum was
to transform misuse and promote responsible
practices, environmental awareness and a culture
of reuse and recycling.
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We are proud to have been one of the main
sponsors of the project initiated by EsPlásticos.
Together with our partners and other agents in
the sector, with this project we joined forces
to generate fact-based debates around plastic
materials.
Throughout its three rooms, the museum was
presented as a transformative space, which seeks
a change in the wrong or imprecise perception of
plastic, a recyclable and sustainable material. In
addition, it showed how essential these materials
are and how they have transformed sectors such
as health, food, construction, and mobility, among
others.
The Plastic Museum can still be discovered online
with this video and a virtual tour.

We are pleased to announce that PACCOR supported
two students at school complex No. 6 in JastrzebieZdroj, Poland, with an amount of 1,000€. Paulina
Frątczak and Adrian Grzonka with their project “The
influence of different breeding conditions of Gallera
Mellonella larvae on the possibilities of recycling
polyethylene from the natural environment” were
recognized at several competitions in Poland, and
awarded abroad at the 6th International Invention
Innovation Competition in Canada, iCAN 2021.

THOUSAND HANDS FLOOD PROJECT
PACCOR Belgium employees
joined the organization “1000
Hands” on a project to restore
Prayon village in Liege, which
was affected by heavy flooding
in 2021. Over a weekend, our
employees helped with cleaning
up the village after the damage
caused by the flood.
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RE SOU RCE S

2021 CARBON ACHIEVEMENTS
Our direct and indirect energy GHG emissions (Scope 1
and 2 respectively) together contribute 8% of our total
value chain footprint, with the impact of electricity
supply leading in these categories (6.5% of the total
footprint). This is a drastic reduction compared to 21%
in 2019, and the result of the ongoing action on
renewable energy sourcing, which had already shown
great results in 2020.
However, our carbon footprint along the full value
chain is driven by impacts outside of the organization.
Sourcing and manufacturing the raw materials we use,
services and capital goods we purchase10, contributes
over 80% of the impacts. The emissions associated with
these categories decreased in 2021 by 9% compared to
2019. A significant contributor to this decrease is our
program on reduction of emission-intensive inks and
pigments in the products.
Another contributor along the supply chain are emissions
associated with the end of life of our products,

contributing just above 7% to the total footprint.
These emissions are mostly a result of the collection
and sorting of post-consumer waste, and the release
of carbon back into the atmosphere when the products
are incinerated or landfilled. Emissions reduction in
this category reflect the production volumes decrease.
We continued to improve the recyclability of all our
solutions and contributed to avoiding incinerating
practices through the latest eco-design implementation
and consumer educational activities.
The end-of-life category is followed by the impacts
associated with the transport of the raw materials to
our production sites and transport of our products to
customers (together, 3.8% of the total footprint).
Other categories, such as business travel and
employee commute, treatment of operational waste
and wastewater, and leased assets, contribute only
marginally (0.02-0.5%) to our total footprint.

PACCOR DIGITAL FAIR

Meeting customers in person and visiting trade
fairs is essential to present sustainable packaging
solutions. In order to reduce emissions related to
the travelling needed to visit our trade fair booth,
and to protect the health of our customers and
stakeholders, we have developed and implemented
a special concept – a virtual tour through a
digitally built PACCOR world that gives every visitor
informative insight into the company, product
innovations, and our sustainability strategy.

10
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Visitors can choose what interests them most and
determine their own visit.
The digital world has been implemented with the
latest technical means, and the experience is
stunningly realistic.
Anyone can enter the interactive world of PACCOR
and check out its making-of on social media

The group includes purchased goods and services, capital goods, and fuel- and energy-related activities included in Scope 3
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